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The globally expanding daily fatigue market

LOLD

COMPANY

The existing healthcare market was centered on "exercise performance.” But today's consumers are different.

Al Era, Increasing Digital Device
Use Trend

With prolonged sedentary lifestyles and increased digital device use,
conditions such as forward head posture, shoulder tension, and lower
body fatigue are rising. Due to this, the home self-care market is
growing. - Demand for recovery and daily management is increasing
faster than demand for exercise.

Adobe’s Al and the Creative Frontier Study

reveals creators' views on the opportunities and
risks of generative Al

Adobe Communizations Team W in f @

The rapid increase in sedentary populations
and long working hours are

Creator Industry Growing
28.9% Annually

30% of South Korea's population are digital creators...
Industry revenue has surpassed 5.1 trillion KRW.
Average of 8-12 hours of screen-based work per day.
Over 70% report experiencing chronic pain.
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The explosive spread of Al creative tools and
the rise of digital labor are creating

Structural Lack of
Recovery Solutions

Existing exercise content focuses prmarily on ‘improving athletic
performance.' However, it is ill-suited for modern pain
management, which requires a recovery-oriented approach to
address the pattern of [prolonged micro-tension > fascial
adhesion > chronic pain].

Original Film by @ toss bonk
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optimized
for modern people's routines.



Company Introduction LO’-O
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01. Business Areas

We do not focus on "exercise

Posture correction
stretching solution

performance"” — we focus on

"sustainability of daily immersion."

Y 1,19 24!
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LOLO COMPANY is a healthcare-convergent bodytech
specialized company that provides body care products and
solutions for the sustainable daily lives of modern people, creating

"a daily life where immersion is never interrupted by physical * (Patent) Neckband-type cervical spine acupressure device

. . (Patent) Biosignal measurement device =~ g % .9 i
fatigue. * (Patent) Hand rehabilitation device and virtual reality rehabilitation |
training system including the same =
Founded September 9, 2024 — = i
 (R&D) High-elasticity fabric for joint proteetors &~ X -3

Manufacturing of massage devices, manufacturing of other textile

Industr - . .
Y products not elsewhere classified, and media content creation

* (R&D) Web-based stretching solution

Headquarters Unit# 910, Bupyeong Tech City, 293 Bupyeong-daero, Bupyeong-

gu, Incheon 03. Press Coverage
Representative Im Da-in
: @ #a2aug 20250022 : SRS AR - 20250630, - H0]i 52
B ivne Women-owned business, Venture company, Startup, Small and (B0 2ol actol 22HHL E @REFHL, KisTI HY2|7|Y HF.. 202l E2A 0 = ~
medium-sized enterprise (SME) ctel 22AML (EXYY I8 9 22 28250) H el 154 AHO| HAC ‘YIRUNWALK'E 2ot @22 HMHL7F —I- — 4
2'E8 2N 2 50| UE £5230j120234 83, J2CHY EAF L A2 20| 2 - B ARAKISTIC 2 EE KISTI 22| 7|gez A 9
Employees 4 persons O g Yo7l 2Sm a0 NE JH BRCE KO £7... M S5 7|F 62+ o 5074 o[y 7| et KIWEIE O] HEE 3. N‘ v
KISTI Family Company, Excellent Company recognized by the we 22ROT - 20250729 . Oy 2H - 20250106, - o[ A
Women's Enterpr|§e Support Center, Selected among Top 111 Al FEHXZ SRSl WAH O (FHRIHHLY, 0147|Y 24 o EZEHHU SIHQANGTYN S Ho u YT HE
Notable Wellness Companies at CES 2025, Excellent Company selected ifﬂlw HEO| 2EAC} 7|28 ST AHESE AL HEE HB \ P‘ e @ﬂmu@ﬂm g ol prries
oA

AE FZ2ZLL 7} 0|87 | YR FHE 7 Faoh= o 87| ‘ o ——
T S GA0f FHE Soff WYL BAUCL 2R2AEY..

for the 15th class of Incheon Youth Entrepreneurship Academy,
Open Lab Company of Dongguk University, Family Company of
Yuhan University, 50th Company of Gachon University AAL Smart
Home Care program, and many more.
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CORE STRENGTH

LOLO COMPANY designs not exercise products, but "sustainability of daily life."

LOLD

COMPANY

The starting point of our product development is not athletic performance improvement. It begins with the real-life problems of modern
people: prolonged sedentary lifestyles, repetitive work postures, and accumulated daily fatigue.

61 Defining life-based problem§
Functional product lineup and
in-house development

RUNWALK, a brand born from
the real fatigue of modern people
(RUNWALK®)

. Track record of approximately 1.8
billion KRW in related product sales
. Over 28,000 cumulative customer

reviews
e < L‘.
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o
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Approximately 40,000

customers on our official

/62 Long-hour use-centered desig\n
Advancement of convergent
healthcare development

Convergent healthcare system
»»  design considering wearability,
compression, and repeat usability

. Brand customer acquisition rate
increased by approximately 100%

& MZE3635%

Secured interest pool related to
VDT* syndrome

(* Visual Display Terminal Syndrome)

OB/MGrket validation-based scalalﬁifc

Strengthening of healthcare
product R&D division

N

K-Bio Health VDT syndrome

*? musculoskeletal management IP
secured and R&D

* Patent registered for neckband-
type cervical spine acupressure
device

* Expanded scalable product lines
based on actual sales experience
and consumer response

- Job creation, exports to 4
countries, NDAs with 3 countries

Business division expansion and
strengthening of ergonomics R&D

b

y 01 Securing validation and evaluao

Human-applied usability testing
and IRB

2 4

Consumer-centered product
development verification and
design testing

» Selected as an excellent case
company for the "SME Design
Support Project" in the
musculoskeletal field

 Collaborating company with
Dongguk University lisan Hospital

» Selected among the top 50
companies nationwide for Gachon
University Smart Home Healthcare

Expert consortium and
usability evaluation

online store



PRODUCT PORTFOLIO LOLD

LOLO COMPANY Wellness Portfolio for Daily Inmersion & Recovery LOLO COMPANY
Holistically managing daily fatigue through Wearable supports, recovery tools, lifestyle items,

and more

Wrists, knees, calves, neck and shoulders, as well as outdoor activities and post-activity care.
We have built our portfolio around the areas where fatigue accumulates in the daily movement patterns of modern people.

Joint protectors for knees, | | Jogging/Running Lifestyle Body Line Care 1:1 Customized Digital
wrists, and other joints ltems Massage Tools Analysis

RUNNING BODY CARE Planned for Development

» Musculoskeletal pain reduction and
body shape improvement based on
Al Skeleton Tracking

» Gamification structure

* Personalized routine generation
engine

« Lifestyle items considering « Dual-rolling self-care tool for
movement and daily life recovery of neck, shoulders, lower

* Running gear [ UV protection mask back, and calves
« Focused on daily fatigue recovery

« Connecting to post-exercise
productivity

* Planning and manufacturing of body part-
specific customized products

* Daily support (wrist brace)
» Lifestyle support (knee/calf brace)

« Compression design for fatigue recovery
(sleeve)

* Hats /[ sports accessories, etc.
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Repurchase rate: 808 customers over 3
months
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PRODUCT 00

NEAULING

Multi-purpose Use &
Target Areas

Core Functions & Features

§ . Ergonomic Grip Design
\\W‘ltl purpose ACLlpressure Structure]

Neck (Forward Head Pasture, |

O

Main Pain Areas of Users

-

s

Wrist (Carpal
Tunnel Syndrome)

. 4
[Upper Body Care] ---=
Neck, trapezius, shoulders, biceps, etc.

(Upper body muscle relgxation and forward head posture improvement)

[Core Care] ---177@® Main Pain Care]

Straight Neck Syndrome & Abdomen, Lower Bagk, P Wrist, etc.
, . (Lower back pain relig (Carpal Tunnel Syndrom
K Y \ and core muscle stren henjing Pain Relief)
[Lowey Body Care] ---
: Multi-purpose  Rounded Grip Thighs, Calves, Ankles| etc.
Acupressure [Local Massage Edema Reduction & Imprbvihg Blood Circulation
Roller

& Acupressure]

[Fascia Release]

Calves (Edema) Lower Back (Herniated Disc)

D

NEAULING NEULING Recovery Tool | 1ea 59,000 KRW

‘NEULING', a dual rolling recovery tool
for modern people's recovery routine

; Silicon &‘ |
Gl’lp ............................... Handle edge {' ' : ' = |
Ergonomically designed gnparea An edge part that allows
Enebling acupressure message /- body line care
e ; :
B A" ' Massage Roller
........ S ’ — Bearing

.,
.
Lo

.......
.........

Functional acupressure
protrusion part
designed with
user UX

.
G
.
K
.
ot

Roller
A steel roller that cares for Coupﬁng part

G TR Load-increasing structure
applied through improved
design

» Pressure distribution structure
based on dual rolling d
* Multi-use for neck, shoulders, .
back, and calves

Usable anywhere: office, home, or during breaks

Expansion of office wellness / digital fatigue
recovery categories

» Optimized for short, repetitive routine use

LOLO COMPANY

| 7



PRODUCT 00

Usability

EE2E2ZMHL| - LOLO COMPANY

Environment

NEAULING



PRODUCT 00 NEAULING

runwalk.korea -
3 RUNWALK®
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Various use methods of developed products Viral marketing through social media
User-friendly content expansion through YouTube and influencer collaborations

EZ2=HIL| - LOLO COMPANY



. . Possibility of segmenting environment-
Special environment consumers specific models through color diversification

2024 JTBC SEOUL MARATHON

For exercise

For massage

EZ2=HIL| - LOLO COMPANY | 10



PRODUCT 01

RUNWALK Series

Thumb type

Daily office environment - Wrist supportin use | 1ea 29,000 KRW

RUNWALK WRIST SUPPORT

Daily support solution optimized

for long-hour wrist usage environments

The wrist is one of the most repeatedly used areas throughout work and daily life.
Wrist overload, keyboard typing, mouse clicking, smartphone use -
small movements continuously accumulate and create fatigue.

RUNWALK taping wrist brace is a daily life-integrated product designed to stably
support the needed areas while still allowing natural, everyday movement.

W = ra
Long-hour wrist use  Self-compression support

environment structure that does
Optimized functional fabric not restrict movement

Office wellness
lifestyle product

Buyer Point
As a product suitable for office work and digital labor environments,

it is expandable beyond sports challenges into wellness, lifestyle,
and daily health aspects.

EZ2=HMHL| - LOLO COMPANY



PRODUCT 02 RUNWALK Series

RUNWALK - KNEE SUPPORT

2|5 12,196

2% 12196 | Lifestyle-type taping structure

& Aclga

NgZo|WAe  Hae AFAlfle  SEEIvEH0

e knee support for daily movement

SESFNONS e IBOuWHR  XXEHe

and recreational sports activities

&

&
f e. The knee is not a body part that experiences stress only during exercise.
4] B‘.

e It is continuously used and accumulates fatigue in daily life as well,
such as climbing stairs, long hours outside, repeated walking,
s 32159 0 0m e v 6 and standing for extended periods.
- B 55 [4]

RUNWALK knee brace features a sports taping structure and is a daily wellness pro
designed to stably wrap the knee and distribute stress during everyday movement

(v < S

Lifestyle pattern design Balanced compression feel Broad daily applicability

Daily optimized structure considering Al suppqrt de5|gn' Suitable for stairs, walking, hiking, and
. . that reduces stuffiness during
knee flexion and extension

long-hour wear long-hour movement environments

[Buyer Point]

While existing knee braces remain focused on sports or rehabilitation types,
RUNWALK approaches the broader category of "daily-type knee care."

RUNWALK - Daily Wellness Support Series | 1SET 33,000 KRW

FEZZAHMHL| - LOLO COMPANY | 12



PRODUCT 03

CALF COMPRESSION SLEEVE GRADUATED COMPRESSION STRUCTURE | 1SET 20,000 KRW

Calf sleeve designed

B Ankle-to-calf graduated compression structure

B Support for fatigue-accumulating areas

dS d ﬂOW Of recove ry, Beginning of calf care " | centered on the gastrocnemius
o o liblood circulation| .
n Ot J u St Sim p le g muscle support < e @ Post-running recovery + Suitable for occupations

requiring long hours of standing

i 16-32mmHg

compression

e —— * 23-32mmig B Black-based lifestyle wearability

compatible item design functional yarn compression

M Daily usability considering repeated wear and washing

It is the area that responds most sensitively
not only during your favorite running and
walking, but also in long-hour standing
environments, repeated walking, and
long-distance travel.

BUYER INSIGHT
A category expandable beyond

Uppercalf —

W E——— running channels into lower
RUNWALK calf sleeve is not simply \ o bOd)l/lfatlgue managem:nt, t';(aVEI,
a product that tightly compresses; it is overae wellness recovery, and markets

designed with consideration of the use
flow from the ankle to the upper calf.

) for occupations requiring long
hours of standing

| 13



PRODUCT 04 RUNWALK Series

RUNWALK UV Protection Mask

WAUVg

- ~ Daily UV protection solution
L e considering both 99% UV blocking

the nose LN

and outdoor fatigue reduction

Conventional UV protection masks remained at the level of simply covering the face,
resulting in stuffy fit, an overly sporty image, and limitations in everyday use.

RUNWALK UV Protection Mask is a lifestyle-type UV protection product designed
with "comfort even after long wear" as its top priority — for running, walking,
commuting, travel, and outdoor activities.

It is designed not just for simple blocking, but to reduce modern people's prolonged
outdoor exposure and recurring UV fatigue, while allowing natural use even during
movement.

[Buyer Point]
Suitable for markets with high UV exposure such as Southeast Asia, Japan,
and the United States
Expandable beyond sports into travel, beauty, wellness, and lifestyle channels

Line that does not lift

or gap up to the cheekbones, '
where freckles and spots Ample coverage

easily form ST GEe] Thick, non-breathable RUNWALK mask
to the frontand

back of the neck regular mask — thin and heat-releasing

Seasonal sales + Repeat purchase structure can be secured

But also to the

(

Cross-selling possible for gifts, set sales, and with running items

collarbone line

RUNWALK UV Protection Mask | 1ea 17,900 KRW

FEEZHML| - LOLO COMPANY | 14



Market Situation & Competitor Comparison
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Wellness market is shifting from a focus on “Exercise Performance and After-Workout"

to “Real-time Recovery.”

Brand

LOLD

COMPANY

Rulio

Barybody

andar

Product

Assistive relaxation
products for modern
people by body part

Electric massager
lineup

Small exercise
tools

Daily-use exercise
equipment

Category

Desk-based
manual devices

Electric
vibration - air
pressure
devices

Small tools for
fascia release

Exercise goods
such as yoga
and massage

products

Price Range

KRW 20,000~
50,000

KRW 50,000-
150,000

KRW 40,000-
50,000

KRW 20,000-
30,000

Target
Customer

Creators, office
workers, and
knowledge workers
in their 20s-50s

Fatigue-
accumulated
demographic in
their 20s-50s

Home-training &
Pilates
demographic in
their 20s-40s

Exercise & yoga
demographic in
their 20s-40s

Use Environment

On the desk, during and
beforefafter work —
routine-centered

Living room - Bedroom,
after exercise - after
work

Post-workout
stretching

Post-workout
stretching

Features

Structure specialized for modern people:
Routine design of "stretch-release-flow" for
releasing stiff areas

Routine foundation that is linked with
products and content

Compact, low-noise, highly portable

Strong stimulation, replacing
massage parlor visits

Various products dedicated to
specific body parts

Burden of power source, noise, and
bulk

Simple structure, focused on large
muscles

Positioned as an accessory product
of sports brands

Linked to an athleisure lifestyle
Sports brand-centered positioning

Remarks

Desk-based instant recovery device
Focused on maintaining workflow
immersion

Scalability of integrated product-content
routines

"Session-type" use centered on
strong stimulation

Low price burden but weak
differentiation

Focused on post-workout use
Low desk usability

| 15



Marketing Strategy CL{??D%?
An expansion strategy into experience-centered fithess through initial attention
focused on product branding

2026 L 2030

Initiate Sustain

”l””“n. Il GENTLE MONSTER

e o7 2 '
fpe
-

la.. i — = -
GENTLE MONSTER LULULEMON
"Securing |n|t|a| attention through issue'based "Experlence_centered fltness expan5|on Strategy"
limited editions"
Launch of limited edition NEULING (design: emotion-centered) ‘ Commercialization of stretching services based on Al/AR feedback
SNS short-form & AR character campaign Extentin Lineup targeting corporations and everyday sports participants
(#ProtectMyCharacter) ' (running, Pilates, hiking)
Establishing partnerships with pharmacies and offline fitness centers Chain partnerships between Walk-D, corporations, and government

| 16



Revenue Plan

Growth plan with a target of 50 billion KRW in revenue within 5 years

B Content/IP revenue
B Product revenue (B2C)
m B2B technology services

m Government & public R&D projects

122,000-163,000

40,800
2 billion KRW
A —
2026 2027
Domestic Market Entry Product Line Expansion

smdii tool product lines and

Expanding retail and corporate supply B i e e

centered on braces and fascia release
products (40,000+ customers)

performance marketing (150,000+
customers)

6-8 billion KRW

265,000-367

2028

Global Soft Launch

Crowdfunding in Japan, USA, and
Taiwan | Establishing overseas sales via

Shopify (320,000+ customers)

13-18 billion KRW

510,000-714,0

2029

Walk-D Technology

Integration
Expansion of premium product lines
based on AR and skeleton tracking

(corporate wellness programs)

25-35 billion KRW I

LOLD

COMPANY

y

1

816,000-1,020,000

40-50 billion KRW

2030

G

Global Retail Expansion

Retail entry in the USA and Japan + Full-

scale generation of content and B2B
technology revenue

| 17
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